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PREFACE

Dear Readers, 

Denim has journeyed far beyond its origins as a wardrobe 
essential to emerge as one of the most versatile, resilient, 
and commercially infl uential categories in Indian fashion 
retail. Seamlessly adapting to shifting lifestyles, evolving 
price–value expectations, and ever-changing style 
sensibilities, denim today moves effortlessly – from everyday 
comfort to fashion-forward expression. Denim Bible Vol 2, 
IMAGES Group’s second deep dive into the subject, studies 
denim’s rare ability to balance mass appeal with aspiration 
and understands how it has cemented its place as a powerful 
and enduring growth engine for brands and retailers across 
the country.

Timeless yet endlessly adaptable, denim has travelled a 
remarkable path—from its rugged beginnings as durable 
workwear conceived by Levi Strauss over a century ago to its 
present-day status as a global fashion essential. Along this 
journey, it has transcended trends and generations, earning 
a place in the portfolio of virtually every fashion brand and 
retailer, and reaffi rming its unique ability to evolve while 
remaining unmistakably iconic. 

From global mass icons to luxury fashion houses, no label 
today can afford to overlook denim’s enduring power or 
its constant demand for reinvention. Season after season, 
brands across the spectrum continue to reinterpret denim 
through fresh silhouettes, fi nishes, and innovations, 
reaffi rming its unmatched ability to stay relevant in an ever-
evolving fashion landscape.

In India, denim retail is charting a distinctive path—one 
that mirrors global sophistication while responding to 
uniquely local sensibilities. As developed markets refi ne 
denim through premiumisation, sustainability, and tech-
led innovation, India is matching pace with its own scale-
driven ingenuity, blending value, fashion, and accessibility. 
Indian brands and retailers are experimenting with faster 
trend cycles, inclusive sizing, omnichannel formats, and 
sharper price–quality equations, while catering to a young, 
aspirational consumer base that wears denim across 
occasions. 

The result is a denim market that is not merely following 
global cues, but increasingly shaping its own retail narratives 
alongside the world’s most evolved fashion ecosystems.
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PREFACE

According to an exclusive study for Denim Bible Vol 2, by The Knowledge Company, the 
total Indian denim jeans market is valued at approximately USD 2.2 to USD 2.4 billion in 
2024-2025, with projections indicating a robust Compound Annual Growth Rate (CAGR) 
of 8.1% to 9.83% through 2032. This impressive growth is fueled by a fundamental 
market immaturity, as India’s per capita consumption of just 0.5 pairs of jeans annually 
signifi es a colossal untapped potential of nearly 700 million additional pairs needed to 
reach a modest one-pair-per-person benchmark.  

Looking ahead, India’s denim retail opportunity lies in moving from scale to strategy. 
Brands must deepen consumer insight to drive sharper segmentation, invest in design 
and fi t innovation tailored to Indian body types and climates, and build stronger 
storytelling around versatility, comfort, and value. But as the business of denim evolves, 
performance and growth can no longer be pursued in isolation from responsibility. 
Herein comes sustainability—an unavoidable conversation in the denim industry, which 
globally remains one of the most resource-intensive segments in fashion—marked by 
high water consumption, chemical-heavy processing, and signifi cant waste. 

As awareness and regulation increase, brands are being pushed to rethink how denim 
is designed, fi nished, and retailed, making cleaner technologies, responsible sourcing, 
and circular practices central to the future credibility and growth of the category.

Equally critical is accelerating the adoption of technology—across demand forecasting, 
inventory optimisation, and omnichannel retail—to reduce ineffi ciencies and 
improve speed to market. By balancing innovation with affordability and embedding 
sustainability as a business imperative rather than a pilot, India can elevate denim 
from a volume-driven category to a globally respected, future-ready retail proposition. 

Signing off, I can only say, as a new generation steps into denim—seeking freedom, 
fl uidity, and feeling as much as fashion—the fabric must learn to move to a younger 
rhythm, and as India’s Gen Z re-imagines style through comfort, conscience, and 
creativity, denim too must fi nd its place in their unfolding story. 

Amitabh Taneja

Editor-in-Chief, IMAGES Group
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The 
Indian Denim 
Market 2025: 

A Strategic 
Analysis of 

Growth, 
Competition, and 

Transformation
By Madhulika Tiwari, Partner & 

Parmesh Chopra, Head Content Writer, 

The Knowledge Company

The Indian denim 
market is valued at 
~USD 2.4 billion in 
2024-2025, with The 
Knowledge Company’s 

projections 
indicating a robust 
CAGR of 8.1% to 

9.83% through 2032…
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RESEARCH & ANALYSIS  1.1

he Indian denim market stands at a pivotal 
juncture in 2025, presenting a landscape of 
dynamic contradiction and immense 
opportunity. It is a market defi ned by the 
powerful friction between modernising, 
supercharged consumer demand and a 

vast, often ineffi cient, traditional supply chain. 
The industry’s future trajectory will be determined 

by the ability of its stakeholders to bridge this gap 
through strategic investments in technology, supply 
chain agility, and sustainable practices. This 
report provides an exhaustive, data-
driven analysis of the market’s 
current state and strategic outlook, 
intended to guide corporate 
strategists, investors, and market 
participants.

The total Indian denim jeans 
market is valued at approximately 
USD 2.2 to USD 2.4 billion in 
2024-2025, with The Knowledge 
Company’s projections indicating 
a robust Compound Annual Growth 
Rate (CAGR) of 8.1% to 9.83% 
through 2032. This impressive 
growth is fueled by a fundamental 
market maturity. 

India’s per capita 
consumption of just 0.5 pairs 
of jeans annually signifi es a 
colossal untapped potential 
of nearly 700 million 
additional pairs needed to 
reach a modest one-pair-
per-person benchmark.

The Indian denim 
market’s growth is fi ring 
on two cylinders: the 
fast-expanding women’s 
wear segment and the 
aspirational, digitally-
connected consumers 
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The Future of Denim
in India
By Ashish Dhir, Senior Director; Ambuj Gupta, Associate Director; Kashish Gupta, 
Associate Manager & Vandana Pushpadharan, Business Analyst, 1Lattice

According to 
an analysis by 

1Lattice, ~65% of 
shoppers purchase denim 

for everyday needs 
such as of  ce wear, 

travel, and comfortable 
seasonal out  ts, while 
~55% buy it for family 
occasions and festivals, 
highlighting its growing 

acceptance beyond 
casual settings...
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RESEARCH & ANALYSIS  1.2

he denimwear market in India has evolved from a functional 
wardrobe staple to a fashion-driven, multi-occasion category, 
shaped by rising urbanisation, global fashion exposure, and 
digital infl uence. With consumers embracing versatile, 
comfort-led, and expressive dressing, denim now plays a 
central role across men’s, women’s, and youth wardrobes.

The Indian denimwear market stands at ` 73,800 crore in FY25E and is 
projected to nearly double to `1,42,200 crore by FY30P, growing at a solid 14% 
CAGR. Menswear continues to lead overall volumes, while womenswear is 
growing rapidly driven by fashion experimentation. As the market matures, 
upcoming shifts will be shaped by phygital shopping behaviour, evolving 
fi ts and fi nishes, fusion-led outfi ts, youth and gender-fl uid styling, and 
sustainability- and tech-led innovation - all of which are redefi ning how denim 
is designed, purchased, and worn in India.

Indian Denimwear Market Size
(INR Cr, FY25E-30P)

FY25E FY27P FY30P

73,800

95,938

CAGR 14%
1,42,200
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