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36. UNDER ARMOUR’S PREMIUM PLAY IN INDIA:
TUSHAR GOCULDAS ON OFFLINE FOCUS,
PRODUCT STRATEGY AND GROWTH
With a clear focus on offline retail and
performance-led innovation, Under
Armour is building a premium growth
story in India.

By Kajal Ahuja

India Fashion Forum 2026

40. INDIA FASHION FORUM GEARS UP FOR
ITS 25TH EDITION
Themed ‘Empowering Fashion’s Future, the
silver jubilee edition of India Fashion Forum
will unite leaders across fashion, retail, and
lifestyle to explore the ideas, innovations, and
strategies shaping the next decade. Focused
on influence, impact, and innovation, IFF
2026 will be a key platform for collaboration,
growth, and future-ready thinking in India’s
fashion ecosystem.
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48. FROM LINEAR TO CIRCULAR: INDIA'S
PATH TO SUSTAINABLE FASHION AND
PACKAGING
India stands at a defining moment
where rapid economic growth
intersects with the urgent need for
environmental responsibility. As
one of the world’s largest fashion
and textile markets, the country
is being called upon to rethink
traditional linear models of production
and consumption. By embracing
circularity—where materials are
designed to last, be reused, or safely
return to the system—Indian fashion
and packaging are emerging as
powerful drivers of the sustainability
shift, blending cultural wisdom with
modern innovation to shape a more
resilient future.
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56. OVS MAKES CONFIDENT INDIA DEBUT;
BETS BIG ON SCALE, STYLE & AYOUNG
CONSUMER BASE
OVS aims to strengthen its
accessible-premium positioning in
the country through large-format
stores and global style sensibilities.
By Kajal Ahuja

58. MARKET-SEGMENTED OMNICHANNEL
PLAY IS CRITICAL TO WINNING INDIA:
ABHINAV KUMAR, BRAND CONCEPTS
Long recognised for its leadership
in travel gear and accessories, Brand
Concepts Ltd. is now accelerating its
expansion into premium, super-
premium and luxury fashion.

By Kajal Ahuja



