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36.DECODING THE FUTURE MAN: MENSWEAR S/S
27 STRATEGY
For menswear, this season, purpose takes
X center stage as brands are moving beyond
headlines. aesthetics to create designs that resonate
with emotion and everyday values.
Puneet Dudeja, Director, Business Development-
South Asia, WGSN
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22.FROM FORMALTO FLUID: CHARTING A DECADE
OF MENSWEAR GROWTH IN INDIA
The Indian menswear market growth
is underpinned by a combination of
demographic scale, evolving lifestyle

40. CLOSE-TO-SEASON FASHION TRENDS
An insight into menswear trends by
NIFT VisioNxt.
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offline and online retail experiences.
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44. BEYOND UTILITY: THE REINVENTION OF
MENSWEAR IN INDIA
The Indian menswear market growth
is underpinned by a combination of
demographic scale, evolving lifestyle
preferences, and the seamless convergence
of offline and online retail experiences.
Sandeep Kumar
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50. STYLOX FASHION SETS BOLD EXPANSION DRIVE;
FROM B2B ROOTS TO 500 STORES BY FY30
Stylox plans to open 100 stores annually,
targeting 500 outlets by FY30, focusing on
India’s booming Tier 2 and 3 markets.

54. ARROW LEADS A NEW STYLE SHIFT WITH
AUTOPRESS SHIRTS AND AUTOFLEX TROUSERS
Supported by a strong retail presence with
over 200 exclusive stores and more than
1,000 multi-brand outlets across 109 cities,
Arrow continues to shape how Indian men
dress for work, leisure, and celebration.
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FOCUS
Key innovations like convertible
clothing, multi-utility cargo pants,
and jackets engineered for diverse
weather conditions from PolarTech
thermal layers to CoolTech fabrics and
reversible outerwear; enhance rock.it’s
adaptability across environments.
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75. FASHION THAT THINKS: HOW AGENTIC
COMMERCE WILL TRANSFORM THE STORE
EXPERIENCE
For the fashion industry, especially
in India’s rapidly digitising consumer
landscape, this is more than a
technological leap — it’s a cultural shift.

76. ARKS BY RANBIR KAPOOR: WHERE
SUBSTANCE OUTSHINES STARDOM
In a market saturated with loud logos
and fast-changing trends, ARKS aims
to stand apart by offering elevated
essentials, aka, wardrobe staples
designed for comfort, quality, and subtle
style.
Kajal Ahuja

View Point

78. GEN Z & MILLENNIALS: REDEFINING FASHION
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sustainable practices, and consumer
insights are composed to capture the
next wave of growth in India’s apparel
segments.



